Chief Executive Officer of Cachet Hotel Group
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While local companies are working to establish their own brands, some foreign players are also launching
boutique hotels with a fashionable, Asian flair, giving developers with a global mindset more options than

ever before.
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he former JIA boutique hotel located on West Nanjing Road is
currently undergoing an interior redesign and rebranding, opening

this autumn as the Cachet Boutique. “Cachet Hotel Group will turn the

Cachet Boutique hotel into the hottest destination of Shanghai and
will transform the third floor into a mecca for entertainment, restaurants and
nightlife,” says Alexander Mirza, CEO of Cachet Hotel Group (CHG).

Founded in May 2013, CHG already boasts a rich talent pool and a
management team with significant hospitality experience. The company
announced in February that it had acquired full ownership of JIA. Under the
direction of New York City fashion-designer-turned-interior-designer Jay
Godfrey Cachet Boutique will join award-winning eco-boutique URBN Hotel,
NANO and r.hotel under the CHG brand portfolio.

Headquartered in Shanghai, CHG also has offices in Bangkok and aims

to disrupt the hospitality industry by bringing an innovative, luxurious and
individualised experience to greater China and Southeast Asia. Co-founder
Robert Roche and CEO Alexander Mirza both have a rich history of hotel
experience in Asia, while Chief Creative Officer and star chef David Laris
already has an established profile in the city - he launched his namesake
restaurant at Three on the Bund in 2003 before launching a series of

new concept restaurants in Shanghai, including 12 Chairs, The Fat Olive,
Downstairs and Le Sheng.

The Cachet Boutique hotel on Nanjing Road will attract customers aged
30 to 55 who come from entertainment, fashion and technology industries
and seek a new personalised experience that matches their lifestyle and
personality - this differentiation will make the hotel stand out among its
peers.

“We define our brands very differently. Our brands are based on customer
insights about behaviour and psychography. For example, Vogue is our ultra
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Top: Night view of Cachet Hotel on Nanjing Road
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Bottom: Bathroom of the Cachet Hotel room
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luxe brand that is driven by fashion, entertainment and is social. This brand appeals to
art, media, entertainment, Finance and technology industries. Cachet is such a brand
and will be the destination for hotel guests as well as locals,” says Mirza.

“CHG’s value proposition to hotel owners is that we will deliver consistently higher
profitability by reducing fixed marketing expenses with direct marketing and booking
engines and outsourcing F&B to improve its quality and profitability,” Mirza says.

While the rigorous standardisation of internationally renowned hotel brands tends to
inspire awe in property developers, CHG has been receiving positive feedback for its
distinctiveness and flexibility. “Property developers are satisfied with the customised
services we provide. We are dedicated to making smart investments that generate
returns. We are an owner of hotels in Asia and will bring our operational expertise and
brands to this mission.”

By balancing an international team and standardised workflow with the requirements
of local developers and incorporating local design elements with a service-oriented

approach, CHG is bound to appeal to influential property developers moving forward.

www.cachethotelgroup.com
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We are dedicated to making smart
iNnvestments that generate refurns.
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